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Overview

Our study Scientific and Medical Journals on the Web has
evolved since 1998. Originally, it addressed whether or not
Scientific, Technical and Medical (STM) publishers needed

to have an online version of their journal, while in 2001 it
shifted to what form that online journal should take, focusing
on usability. This year’s report now explores how readers’
expectations have changed as well as new developments that
are threatening the foundation on which traditional scholarly
publishing rests.

The Internet is a very different place than it was just a
couple of years ago, and readers’ expectations are constantly
evolving. As the features of online journals grow in
complexity, it is even more critical for publishers to design

Report Highlights

Scientific and Medical Journals on the Web contains over 100
charts and/or tables and more than 20 cross-tabulations for
the 33 survey questions (see Page 4). Below is a glimpse of the
key findings derived from just a few of the survey questions:

e Scientific and medical professionals typically learn
about new online journals from citations in other
journals (50%), searching bibliographic databases
(46%) and entering keywords into a search engine
(46%). (Question 3)

More than half of the survey respondents make it a
point to read or browse between two and five journals
each month. (Question 5)

* Approximately one-quarter of the scientific and
medical professionals surveyed believe that it is not at
all important to receive the print edition of a journal if
they have access to the online version. (Question 8)

When asked about open access publishing, more
than a quarter of the respondents indicated that they
strongly believe that the general public should be
allowed to download, copy, redistribute or view a
given work without restrictions. (Question 16)

36% of survey respondents are not at all familiar with
CrossRef, although many believe it would be useful in
their research. (Question 23 and 24)

Nature, Science, Proceedings of the National
Academy of Science, Journal of Biological Chemistry
and New England Journal of Medicine are the online
journals most frequently read by scientific and medical
professionals. (Question 25)

Scientific and Medical Journals

Special non-profit prices

available. Please email

sales@gene2drug.com

or call 703.778.3080 x14
for details.

Web sites that create value. This 2005 report will help you
determine if your online journal has kept pace and where
tactical upgrades can be made.

Based on a 33-question survey of more than 1,900 scientific
and medical professionals, this report re-examines readers’
expectations, preferences and needs as they relate to the
use of Web-based journals. It reveals trends in the ways
online journals are found and accessed, readers’ perceptions
of the most important features, and the most acceptable
ways to pay for access to online journals—from commercial
advertising to various subscription levels. It also details
readers’ satisfaction with 5 leading journals in terms of types
of content, information features and searching capabilities.
These benchmarks will help publishers identify those core
elements that contribute positively to the leading journals’
overall brand perception and understand where they are
performing relative to both their competitors and customer
expectations. Additionally, by providing insights into why
readers submit articles to specific journals, this report will
also help you attract authors.

Since 2001, new developments such as open access
publishing have raised even more questions for publishers. In
order to facilitate broader dissemination of information, open
access publishing would eliminate subscription fees collected
by publishers and instead require authors to pay publishing
costs. As a result, the report includes discussions of this
alternative model from the author’s perspective—including
whether authors should be expected to pay a fee to publish
their work, the effect of receiving payments on open access
publishers’ acceptance rates and copyright issues. It also
examines other business models such as a pay-per-view
option for users who are interested in downloading only

a particular article and do not want to pay for a long-term
subscription, and technological initiatives like CrossRef—a
service that allows researchers to navigate online literature at
the article level.

Overall, the results of this study indicate that STM publishers
can gain a competitive advantage in the online journal
market by focusing on customer value, and this report will
be an invaluable step for them to gain a better understanding

of their readers.
WNFORMATICS
market insights from gene to drug

2111 Wilson Blvd
Suite 250

Arlington, VA 22201
www.gene2drug.com
703.778.3080 (phone)
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Methodology Demographics

1,935 scientists completed a 33-question survey conducted
by Biolnformatics, LLC (Arlington, Virginia, USA) between
February 23 and March 6, 2005.

The electronic questionnaire was fielded to registered
members of The Science Advisory Board. Biolnformatics
sponsors The Science Advisory Board, an online community
of nearly 25,000 scientists, physicians and healthcare
professionals from around the world. The Science Advisory
Board is divided into two panels (Research and Clinical)
and “convenes” regularly via the World Wide Web (www.
scienceboard.net) to voice their opinions on a wide variety
of issues relating to biomedical research and clinical
technologies. These experts—representing all aspects of the
life sciences and medicine—have agreed to make themselves
available to participate in our online research activities. The
Science Advisory Board members who participated in this
study were drawn from the Board’s Research and Clinical
Panels.

Objectives

The major objectives of this report are as follows:

1. Determine frequency of use and the ways in which
scientists and clinicians find and access online
journals.

2. Reveal the factors which scientists consider when
deciding where to submit their papers.

3. Understand—from the user’s perspective—their level
of satisfaction with various attributes associated
with online journals.

4. Reveal the attributes of online journals deemed to
be most important by scientists and clinicians.

5. Determine the most acceptable and effective ways
to generate revenue from online journals through
advertising and subscriptions.

6. Gain insights into how scientists and clinicians
believe online journals should continue to evolve,
including issues such as open access publishing and
the use of CrossRef.

7. Benchmark leading online journals in terms of user
experience.

Market Segment
Respondents =1,935

Academic. ........... ... ... .. .. ... ... 839
Hospital or University Medical Center . ....... 414
Pharmaceutical/Biotechnology . ............ 264
Government. . . ........iu it 155
Private Research. . ....................... 71
Group/Private Practice . . ................. 62
Contract Research. . ..................... 45
Healthcare Network/Facility ... ............ 44
Medical Device/Diagnostics . .............. 20
Commercial Testing Lab . . ................ 16
Managed Care . .............cc. i 4
Other....... ... ... . . . . . . . i 1

Job Position
Respondents = 1,935

Professor/Teacher. .. .................... 317
Principal Investigator . .. ................. 291
Staff Scientist. .................. .. ..... 285
Lab Director/Supervisor/Coordinator. . . ... ... 223
Post Doctoral Fellow. . ................... 204
Graduate Student/Research Assistant......... 188
Physician............... ... ... ... 181
Department Head . . .. ................... 65
Nurse/Nurse Practitioner ................. 56
Laboratory Technician ................... 49
Pharmacist. . ....... ... ... ... 17
Administrator. . . ...... ... 15
Quality Assurance/Quality Control .......... 14
Medical Technologist . .................... 9
IS Manager/Specialist. . .. ................. 8
Production/Manufacturing . ................ 8
Purchasing Agent/Buyer. .................. 2
Bioengineer .. ........ ... . ... 2
Materials Management/Purchasing . .......... 1

Geographic Region
Respondents = 1,935

North America........................ 1052
Europe. .. ... .. 558
Asia. ... 155
Australasia/Pacific . ............ ... ... ... 71
Central/South America................... 65
Africa. .. ... 34

43%
21%
14%
8%
4%
3%
2%
2%
1%
1%
<1%
<1%

16%
15%
15%
12%
1%
10%
9%
3%
3%
3%
1%
1%
1%
<1%
<1%
<1%
<1%
<1%
<1%

54%
29%
8%
4%
3%
2%

Question 5

On average, how many unique journals (print and online) do you make it a point to read or
browse each month? (choose only one)
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Questionnaire

For your reference and convenience, a copy of the survey

used to conduct this study can be found on Pages 4-10.

Web Usage
0. How often do you read or browse online journals related to your profession? (choose only one)
O Never

[ Rarely (once or twice a year)

O Occasionally (once a month)

O Frequently (more than once a month)
[ Constantly (several times a week)

Only respondents who read online journals “occasionally”, “frequently” or “constantly” answered the following questions.

1. Please estimate the amount of time that you spend at each of the following locations when using the

)

Overview

A

Web to find information related to your profession. (please specify a percentage for each and make sure

the total equals 100%)
Location Percent of Time

Office or Lab

Library

Home

Wireless access outside of office, lab or home
Other (please specify)

Total 100%

2. When searching the Web for information related to your profession, please indicate the browser you prefer to

use. (choose only one)
O AOL
O Camino
O Firefox
O Microsoft Internet Explorer
O Mozilla
O Netscape
O Opera
O Safari
O Other (please specify)

Experience With Online Journals

3. How do you typically learn about new online journals? (check all that apply)
O Announcement in the printed version
O Citations in other journals
O Colleagues
O Conferences
O Direct mail from the publisher
O Display booth at professional meetings
O Email listserves
O Enter keywords into a search engine
O Follow links from other Web pages
O Newsgroups
O Print advertising
[ Professional society/association
O Searching bibliographic databases
O Other (please specify)

Scientific and Medical Journals on the Web
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10.

11.

On average, how much time do you spend per week reading or browsing professional journals on the Web?
(choose only one)

O Less than 1 hour

O 1 to 3 hours

O 4 to 6 hours

O 7 to 10 hours

O More than 10 hours

On average, how many unique journals (print and online) do you make it a point to read or browse each
month? (choose only one)

O 1 journal

O 2 to 5 journals

O 6 to 10 journals

O More than 10 journals

Considering all of the journals you make it a point to read or browse each month, how many of them have an
online version? (choose only one)

O None of them

01 to25%

O 26 to 50%

O 51 to 75%

0 76 to 99%

O All of them

How many PERSONAL subscriptions to journals (either print or online) do you have? (choose only one)
O 1 journal
O 2 to 5 journals
O 6 to 10 journals
O More than 10 journals

Generally speaking, if you have access to the online version of a journal, how important is it to also receive the
print edition? (choose only one)
Very Not At All
Important Important
7 6 5 4 3 2 1

O O O O O O O

How important is it to review a full-text “sample issue” before subscribing to an online journal?
(choose only one)
Very Not At All
Important Important
7 6 5 4 3 2 1

O O O O O O O

Do you believe that peer-reviewed articles should appear online as soon as they are ready instead of waiting for
them to appear in print? (choose only one)

O Yes

O No

O Only under certain circumstances (please specify)

Do you believe that authors have a right to post their own articles on their personal Web sites even if the article
has been published in a journal? (choose only one)

O Yes

O No

O Only under certain circumstances (please specify)
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12. Which of the following factors are MOST important in your decision of which journal to submit your paper?

(choose only one for each)

Most important factor [Pull-down menu]
Second most important factor [Pull-down menu]
Third most important factor [Pull-down menu]

Pull-down menu choices:
Circulation of journal
Does not charge an author fee
Impact factor
Journal’s affiliation with a particular professional society
Journal allows for additional information on its Web site (e.g., video)
Journal has an online component
Journal is published by a nonprofit society
Journal publishes color images
Lack of advertising in journal
Open access journal
Publishing costs
Reputation of journal
Subject matter of journal

13. What is your level of agreement with the following statements regarding online journals and publications?

(choose only one for each)

Strongly Strongly
Agree Disagree
7 6 5 4 3 2 1

Electronic pre-print publication could provide

scientists with inaccurate data because the papers

have not been peer reviewed O O O O | O O
Eliminating paper-based journals is the best way to

decrease subscription costs O O O O (| O O
Online access to full-text articles should always be

included in the price of a subscription to a print journal O O O O O O O
Paper-based journals will cease to exist within ten years O O O O O O O
The Internet will eventually enable authors to bypass

traditional publishers and disseminate their findings

directly to the scientific/medical community O O O O O O O
Internet technology should be used to make the peer

review process faster and fairer O O O O O O O
Electronic pre-print publication is the best way to

ensure rapid dissemination of important findings O O O O | O O
Paper-based journals will always have greater prestige

than those that only exist online O O O O (| O O
Publishers must raise subscription fees and lower

their dependence on corporate advertising to

preserve their integrity O O O O | O O

Paying for Online Journals
14. In your opinion, who should pay the cost of publishing online journals? (check all that apply)

O Authors should pay a fee to have papers published

O Commercial advertising

O Corporate grants to the publisher

O Professional/scholarly societies through membership dues

O Readers—by subscription (price is included in the subscription of the print journal)
O Readers—by subscription (price is separate from the subscription of the print journal)
[0 Readers—pay per view

O Other (please specify)
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15.

16.

17.

18.

19.

How do you typically pay for access to the online journals that you read most frequently? (choose only one)
O Corporate account
O Departmental funds
O Institutional license
O Personal funds
O Personal research grant
O Other (please specify)
O Not applicable, the online journals that I read most frequently are free to access

Open access publishing uses the Internet to give the public access to a large variety of online journals for free.
The general principles of open access require that authors are willing to grant an irrevocable right for anybody
to download, copy, redistribute and view a given work, and generally authors must pay a fee for their work to
be published.

Please state your level of agreement with the following statements regarding open access publishing.
(choose only one for each)

Strongly Strongly
Agree Disagree
7 6 5 4 3 2 1
Authors should not be expected to pay a fee to
publish their work O O O O O O O
Open access publishers who accept payments will
increase their acceptance rate to increase revenues O O O O O O O
Researchers in the developing world will be unable
to pay publication fees O O O O | O O
The general public should not be allowed to download,
copy, redistribute or view a given work unrestricted O O O O O O O

How much would you be willing to pay per page to have your work published using open access publishing?
(please specify a number)
I would pay in USD per page

Some publishers allow papers to be downloaded for a fee for readers who do not have a subscription to a
particular online journal. What is a fair price to pay to view one paper in this manner? (please specify a
number)

I would pay in USD per paper

How do you/would you typically pay to view one article online? (choose only one)
O Corporate account
O Departmental funds
O Institutional funds
O Personal funds
O Personal research grant
O Other (please specify)

Searching Online Journals
20.

If you need information on a product cited in an article (e.g., in the “Materials and Methods” section) what are
the three most critical pieces of information you would want to see about the product? (check only THREE)

O Brief description of the company

O Brief description of the product

O Company contact information

O Distributor list

O Other articles where the product was cited

O Photograph of product

O Product price and catalog number

O Technical specifications

O Other (please specify)
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21. If you were visiting a journal or publication’s Web site and found a product advertisement that was of interest
to you, what would be your preferred method for learning more about this product? (choose only one)
O Click on a link and be taken to the manufacturer’s home page (i.e., you are no longer in the journal)
O Click on a link and be taken to the product page within the manufacturer’s Web site (i.e., you are no longer
in the journal)
O Click on a link to open a NEW window and be taken to the product page within the manufacturer’s Web site
O Complete a form and have the information sent by email
O Complete a form and have the information sent by postal mail
O Go to a third party Web site (e.g., Biocompare)
O Other (please specify)

22. When you have limited knowledge of a subject, which of the following search techniques do you use MOST
prefer to use? (choose only one)
O Enter keywords
O Follow links of hierarchical categories
[ Select keywords from a menu of choices
O Use a Boolean logic search string
O Other (please specify)

23. CrossRef is a linking system developed by a consortium of leading journal publishers. CrossRef turns citations
into hyperlinks, allowing researchers to navigate online literature at the article level. Searching the system
is free and many full-text articles can be accessed from participating publishers for a pay-per-view fee. How
familiar are you with CrossRef? (choose only one)

Very Not At All
Familiar Familiar
7 6 5 4 3 2 1
O O O O O O O

24. How useful do you feel that CrossRef or a similar service would be in your research? (choose only one)

Very Not At All
Useful Useful
7 6 5 4 3 2 1
O O O O O O O

Content of Online Journals

25. Which of the following scientific journals do you READ ONLINE and which one do you read online MOST
OFTEN? (check all that apply and then choose only one)
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Scientific journals Scientific journal
read online read online most often

BioTechniques (www.biotechniques.com) O O
Cell (www.cell.com) O O
EMBO (www.emboj.org) O O
Genes & Development (www.genesdev.org) O O
Journal of the American Medical Association

(www.jama.ama-assn.org/) O O
Journal of Biological Chemistry (www.jbc.org) O O
Journal of Cell Biology (www.jcb.org) O O
Journal of Experimental Medicine (www.jem.org) O O
Nature (www.nature.com) O O
Nature Genetics (www.nature.com/ng) O O
New England Journal of Medicine (www.content.nejm.org) O O
Proceedings of the National Academy of Science

(www.pnas.org) O O
Public Library of Science (www.PLo0S.org) O O
Science (wWww.sciencemag.org) O O
The Lancet (www.thelancet.com/journal) O O
Other (please specify) O O
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In the previous question, you indicated the journal you read MOST OFTEN. Please answer the following questions with regards to that

journal.

26. How satisfied are you with the quality of the following content of [online journal]? (choose only one for each)

Abstracts

Book reviews

Classified advertising
Editorial comment
Full-text research articles
Job announcements
Letters to the Editor

New product descriptions
News briefs & articles
Short technical reports

Very
Satisfied

o o o o
o o i o )
OO0O0O0O0O0OO0O0O0O0w«w

Oooooooooono-»

OO0O000O0O0O00O0«

Dissatisfied Applicable

27. Overall, how satisfied are you with the content of [online journal]? (choose only one)

Very Very
Satisfied Dissatisfied
7 6 5 4 3 2 1
O O O O O O O

28. How satisfied are you with the following additional information features of [online journal]?

29. Overall, how satisfied are you with the collection of additional information features of [online journal]?
(choose only one)

(choose only one for each)

Contains email links to the authors

Contains information on products
cited in articles

Includes detailed photographic and
3-D images

Includes the same graphics as the
print version

Incorporates audio and/or video

List of advertisers with links

Live or recorded Webcasts of research/
medical conferences

Offers pay-per-view access to full-text
articles

Online “help” function for account
support

Online discussion forum
Options to personalize Web site

Permits subscribers to download
full-text articles

Very
Satisfied
7 6 5
O O O
O O O
O O O
O O O
O O O
O O O
O O O
O O O
O O O
O O O
O O O
O O O

O+~

O0ono

Very Very
Satisfied Dissatisfied
7 6 5 4 3 2 1
O O O O O O O

0w

O0ono

Dissatisfied Applicable

Very
2 1
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
Very
2 1
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O

Not

OooOooooOoooao

Not

O

O

O

O OO0

ooo 0O

O
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30.

31.

32.

33.

How satisfied are you with the following searching features of [online journal]? (choose only one for each)

Very Very Not
Satisfied Dissatisfied Applicable
7 6 5 4 3 2 1

Access to searchable sets of data

within articles O O O O O O O O
Allows for keyword searches of

archived articles O O O O O O O O
Allows sorting of search results

(e.g., by date, relevance,

alphabetical, etc.) O O O O O O O O
Gateway to all relevant

databases O O O O O O O O
News service alerting you to

developments in your field

(an email alert) O O O O O O O a
References are hyperlinked to

related online resources O O O O O O O O

Overall, how satisfied are you with the collection of search features of [online journal]? (choose only one)

Very Very
Satisfied Dissatisfied
7 6 5 4 3 2 1
O O O O O O O

Does [online journal] fully support your preferred Web browser [browser]?
O Yes
O No

The NIH has adopted a policy in which they request that all papers published with research funding from the
NIH be submitted to the NIH once the peer review process is complete. The papers would then appear in NIH’s
online public archive, PubMed Central, 6 months after they are published. Do you agree with this policy? Why
or why not?

—or—

Imagine a scenario in which you subscribe to an online journal and for an extra monthly fee, you could
subsidize an online subscription for a scientist in a developing nation. Would you be willing to support another
scientist in this manner? If so, how much extra per month would you be willing to pay? Why or why not?

)

Overview

A

Table of Contents

A

Methodology &
Demographics

N

Questionnaire

X

Company Information

A

Order Form

Scientific and Medical Journals on the Web Executive Summary Page 10 of 13

©2005 Biolnformatics, LLC

L



Other Recent Publications*

Life Science Marketing

#05-001 Improving Sales Rep Performance: A Global Analysis January 2005 219 Pages
#04-053 Brand Perceptions of Life Science Instrumentation Suppliers December 2004 378 Pages
#04-047 Marketing to Life Scientists: A Psychographic Analysis September 2004 201 Pages
#04-036 Building Brand Equity in the Molecular Biology Market June 2004 366 Pages
#04-012 How Life Scientists Buy Products:

Implications for Effective Channel Management March 2004 303 Pages
#04-001 Evaluating Online Advertising Opportunities @ Life Science Portals February 2004 176 Pages
#03-071 Service & Support for Life Science Products January 2004 160 Pages
#03-027 Advertising to Life Scientists August 2003 152 Pages
#03-003 Life Science Product Catalogs:

Maximizing Effectiveness in Print & Online March 2003 123 Pages
Technology-Specific Markets
#05-004 Information Technology in the Life Sciences:

An Examination of Genomics Researchers February 2005 141 Pages
#04-067 The Market for RNA Interference Products:

Challenges & Opportunities October 2004 165 Pages
#04-049 The Market for Antibodies:

Keys to Success for Commercial Suppliers August 2004 151 Pages
#04-046 Market Opportunities in Biodefense Research July 2004 172 Pages
#04-013 Overview of Autoimmune Disease Research June 2004 162 Pages
#04-021 The U.S. Market for Synthetic Oligonucleotides:

Establishing Differentiation for Success April 2004 183 Pages
#03-052A Protein Purification Systems:

Market Opportunities for Research Product Suppliers October 2003 163 Pages
#03-052B The DNA Purification Market:

Keys to Success for Commercial Kit Suppliers October 2003 152 Pages
#03-038 Clinical Proteomics: A First-Glance Market Report September 2003 96 Pages

*See Web site for current prices and discounts.

Why Purchase Our Reports?

Our published reports have several unique qualities that create value unmatched by other firms:

Sources of Independent, Unbiased Research

Unlike reports from other firms that are based on an analyst’s
subjective summary of information from publicly available
sources, our reports are based on the results of detailed surveys
of hundreds—even thousands—of scientific and medical
professionals who buy your products.

Developed by a Team of Experts

Our questionnaires are developed by a multi-disciplinary team
of scientists, industry veterans and market research experts with
years of experience. These professionals understand that survey
questions need to be asked in a way that ensures the answers
will directly address the business challenges you face. Once the
survey data is collected, this same team creates a unique report
that presents the reader with a thorough understanding of the
topic, and the scientific and business implications of the results
based on sophisticated statistical analytics.

Carefully Selected Survey Participants

When others promote results from their online surveys, they
fail to mention the uncontrolled nature of their broadcast email
invitations. To provide you with the most valid and accurate
results possible, the respondents to our surveys are members of

our unique online panel—The Science Advisory Board—which
consists of nearly 25,000 verified life science and biomedical
professionals who have agreed to take part in our surveys, focus
groups and other market research activities. These respondents
are carefully selected based on their professional qualifications,
market segments and geographic regions—we can even select
them based on the products they use and their preferred
suppliers.

Complimentary Consulting Provided

With your purchase, we offer one free hour of consultation
with our talented team of scientific and business analysts who
created the report. During this consultation, we can answer any
questions you may have about the survey results and what we
believe to be the significant trends affecting the market.

Custom Analysis & Research Available

If you’d like to delve deeper into the data from a study, we
can always perform custom cross-tabulations or other analysis
on your behalf. We can even pose follow-up questions to
respondents who answered in a particular way or conduct a
custom study to extend your knowledge.
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About Biolnformatics, LLC

Since our inception in 1994, Biolnformatics has provided critical
market intelligence to leading companies serving the life science,
medical device and pharmaceutical industries. We support clients
across the entire market spectrum—from scientific research to
diagnostics and therapeutics—providing high-level management with
market insights from gene to drug.

Our multi-disciplinary team of scientific experts and business
analysts creates value for our clients by combining extensive industry
knowledge and experience. We offer a variety of products and
services that enable executives to see themselves, their market and
their competitors through the eyes of the most important information
source of all—customers. We can precisely meet the needs of our
clients through the most appropriate mix of research methodologies,
including:

e Online Surveys

e Online Focus Groups

® Mail Surveys

¢ Telephone Interviews

Our strength lies in our ability to integrate our understanding of
science and medicine with cutting-edge market research techniques.
As one of the first firms to recognize how the World Wide Web has
transformed market research, Biolnformatics formed The Science
Advisory Board. Launched in 1997, this global community
currently consists of nearly 25,000 life science researchers,
physicians and biomedical professionals who convene regularly via
the Web to voice their opinions on a wide variety of issues relating
to biomedical research and clinical technologies. Clients tap into
this panel of experts and receive answers to their critical marketing
questions in days, rather than weeks. In addition to providing real-
time insights into the perceptions of the market, posing questions
to The Science Advisory Board offers substantial cost

savings over gathering information via traditional market research
techniques.

BioInformatics offers both published reports as well as custom
research services. Published reports allow marketing professionals
to share in the results of broad-based market studies that provide
access to high quality research at an affordable price. Our custom
research is tailored to the specific needs of the company’s executive
management.

Our Valued Clients

Advertising & Consulting

Adventus Research

Atlas Venture

Doran Media Services

Energy Intelligence Services

Euro RSCG

Fidelity Management and
Research

PA Consulting

Perry Ballard

Ruder Finn

Scherago International

WarrenCordes +

Biotechnology/

Life Science

454

Accelrys

Advanced Resonance
Technologies

Affymetrix

Agencourt Bioscience

Agilent Technologies

Alcott Chromatography

Alfa Wassermann

American Type Culture
Collection

Amersham Biosciences

ANSYS Technologies

Antibodies By Design

Applied Biosystems

Applied Precision

ART Advanced Research
Technologies

Axxora

Barr Laboratories

BD Biosciences

Beckman Coulter

BIA Separations

Biacore

Bio-Rad Laboratories

Biocept

BioGenex

Biosis

Biosource International

BioTrove

Caliper Technologies

Callida Genomics

Cambrex Bio Science

Carl Zeiss

Cell Signaling Technology
Cepheid

Chemicon

Chemogenix
ChromaVision Medical Systems
Ciphergen

CN Biosciences

Corning

CyBio

Dharmacon

DNA Research Innovations
dT Biosciences

DxS

Dynal Biotech

Edge Biosystems

EMD Biosciences
Epigenomics

Epitomics

Epoch Biosciences
Eppendorf

Eurogentec

Expression Analysis
Expression Pathology
Fermentas

Fine Science Tools

Fisher Scientific
FivePrime Therapeutics
Fluorous Technologies
FreshGene

Fujirebio Diagnostics
Gen-Probe

Gene Codes

Gene Logic

Gene Therapy Systems
Genicon Sciences
Genomic Solutions
Gentra Systems

GenVault Corporation
Glycominds

GroPep

Guava Technologies

High Throughput Genomics
Hybrigenics

Hyseq

IBM Life Sciences

ICN Biomedicals
Integrated DNA Technologies
IGEN International
[lumina

InforMax

Instron

Interagon

Invitrogen

Jouan

JRH Biosciences

Kirkegaard & Perry Laboratories

Kodak Scientific Imaging

LI-COR

LION bioscience

Luminex

MDS Sciex

Mettler-Toledo AutoChem

Midland Certified Reagent
Company

Millipore

MiraiBio

Mo Bio Laboratories

Molecular Devices

Molecular Probes

MWG Biotech

NaPro BioTherapeutics

Nonlinear Dynamics

NuGEN Technologies

OligoEngine

Ozyme

Pall Life Sciences

PamGene

PanVera

ParAllele Bioscience

Perbio Science

Percival Scientific, Inc.

PerkinElmer Life Sciences

Personal Chemistry

PetaGen

Photon Technology
International

PhyNexus

Plexagen Diagnostics

PPD

Proligo

Promega

Proteome Systems

PureTech Ventures

Pyrosequencing

Qbiogene

QIAGEN

Quantum Dot

R & D Systems

Ribomed Biotechnologies

Sachem

Schleicher & Schuell BioScience
Schott Nexterion
Sequenom

Serologicals

Serotec

Sigma-Aldrich
SomaLogic

Source Precision Medicine
Strand Genomics
Stratagene

Stressgen Biotechnologies
SurModics

Targeted Genetics

Tecan

The Jackson Laboratory
Thermo Electron
Thomson ISI
Tissuelnformatics

Tocris Cookson
Transgenomic

Universal Imaging
Upstate

uvp

Varian

Vision BioSystems

VWR International

Vysis

Waters

Whatman

Medical Diagnostics

Applied Imaging

Baxter Healthcare

Bayer Diagnostics

Dade Behring

Diagnostic Products

Digene Diagnostics

Guidant

Hewlett-Packard Medical
Products

Mallinckrodt

Ortho-Clinical Diagnostics

Pharmacia Diagnostics

Radiometer America

Tektronix

Pharmaceuticals
Abbott Laboratories
Allergan

Amgen

AstraZeneca

Aventis

Bayer

Cardinal Health

Centocor

Hoechst Marion Roussel
ICN Pharmaceuticals
Janssen Pharmaceutica
Merck

Novartis Pharmaceuticals
Novo Nordisk Pharmaceuticals
Pfizer

Schering-Plough

Publishers &

Associations

AAAS Science Publications

Academic Press

American Academy of
Pediatrics

American Heart Association

American Medical Association

American Physiological Society

American Society for
Microbiology

American Society of Human
Genetics

BioTechniques/Eaton
Publishing

Blackwell Publishing

Cahners Scientific

Centcom

Elsevier

International Data Group

Nature Publishing Group

New England Journal of
Medicine

Society for Neuroscience

Springer-Verlag

Wolters Kluwer

Specialty Services
BioMedNet
Healtheon/WebMD
Infotrieve

Medscape

SciQuest
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REPORT #05-013
Scientific and Medical Journals on the Web

wNFoRMATICS
market insights from gene to drug

Special non-profit prices

Price
Print Copy—%3;000 Now $1,100!

Company-wide Electronic Copy (includes one print copy)—%$4;560 Now $1,600!

available. Please email

sales@gene2drug.com

or call 703.778.3080 x14
for details.

Ordering Information

To place an order, fill out this form and mail it to BioInformatics, LLC or fax
it to 703.778.3081. Alternatively, you may submit your order by emailing
sales@gene2drug.com, calling 703.778.3080 x14 or visiting
www.gene2drug.com/order/91/.

Payment must be made within 30 days and in U.S. dollars.
BioInformatics” Federal Tax ID #: 54-2001907.

Credit Card

You may charge your order to American Express, MasterCard, Visa,
Diner’s Card or Discover. Please include your credit card account number,
expiration date and signature.

Wire Transfers
Wire transfers should be sent to: SunTrust Bank, 2121 15th Street, Arlington,
VA 22201, SWIFT #SNTRUS3A, ABA #061000104, Account #702260169.

Company-wide Electronic Copy

This format allows an unlimited number of users within your company

to access the report regardless of geographic location. You may place the
electronic copy (PDF) on your secure, corporate intranet or share it with
co-workers via email. In addition to providing greater accessibility, the
electronic copy allows you to easily navigate the document with the help
of bookmarks, quickly search key words or phrases and print out any page.
One print copy of the report is also provided at no additional cost.

Data Set

To accommodate your unique needs, the raw data is also available. With
the data, you can analyze respondents’ answer choices in any way needed,
including cross-tabulations, correlations, etc. The data set is offered in two
formats: SPSS® Base or Microsoft® Excel, and may only be purchased in
conjunction with the company-wide electronic copy of the report.

I wish to order the following format of REPORT #05-013,
Scientific and Medical Journals on the Web

O Print Copy

O Company-wide Electronic Copy (includes print copy)
O Add Data Set Excel or SPSS (circle one)

Additional print copies

Price
$1,100 $
$1,600 $
+$1,000 +$
_ x$300 each +$
Promo Code -$

Shipping & Handling
(Add $15 for U.S., $50 for Int’l) $
Total $

Name

Title

Organization

Street Address

City, State/Province, Postal Code

Country

Phone Fax

Email

O Check Enclosed (Payable to Biolnformatics, LLC)

O Purchase Order #

O Bill Me

O Am Ex 0O MasterCard [ Visa [O Diner’s Card O Discover

UOOOOOOO0O000000 . Oc/O0

Credit Card # Exp Date
(MM/YY)

Name on card

Order Authorized By:

Signature Date

Biolnformatics, LLC
2111 Wilson Blvd., Suite 250 Arlington, VA 22201
Web: www.gene2drug.com * Phone: 703.778.3080 x14 ¢ Fax: 703.778.3081 ¢ Email: sales@gene2drug.com

)

Overview

A

Table of Contents

A

Methodology &
Demographics

A

Questionnaire

A

Company Information

A

Order Form

Scientific and Medical Journals on the Web

Executive Summary Page 13 of 13

©2005 Biolnformatics, LLC

.


http://www.gene2drug.com/order/91/
http://www.gene2drug.com
mailto:sales@gene2drug.com

	Overview
	Table of Contents
	Methodology
	Objectives
	Demographics
	Questionnaire 
	Other Recent Publications
	About BioInformatics, LLC 
	Our Valued Clients
	Order Form

	overview: 
	TOC: 
	methodology: 
	survey: 
	company info: 
	order form: 
	overview 19: 
	Page 2: Off
	Page 3: 

	TOC 3: 
	methodology 3: 
	company info 3: 
	order form 3: 
	survey 2: 
	TOC 4: 
	methodology 4: 
	company info 4: 
	order form 4: 
	survey 3: 
	overview 18: 
	Page 4: Off
	Page 5: 
	Page 6: 
	Page 7: 
	Page 8: 
	Page 9: 
	Page 10: 
	Page 13: 

	TOC 5: 
	methodology 5: 
	company info 5: 
	order form 5: 
	survey 4: 
	TOC 6: 
	methodology 6: 
	company info 6: 
	order form 6: 
	survey 5: 
	TOC 7: 
	methodology 7: 
	company info 7: 
	order form 7: 
	survey 6: 
	TOC 8: 
	methodology 8: 
	company info 8: 
	order form 8: 
	survey 7: 
	TOC 9: 
	methodology 9: 
	company info 9: 
	order form 9: 
	survey 8: 
	TOC 10: 
	methodology 10: 
	company info 10: 
	order form 10: 
	survey 9: 
	TOC 11: 
	methodology 11: 
	company info 11: 
	order form 11: 
	survey 10: 
	overview 21: 
	Page 11: Off

	TOC 12: 
	methodology 12: 
	company info 12: 
	order form 12: 
	survey 11: 
	overview 20: 
	Page 12: Off

	TOC 13: 
	methodology 13: 
	company info 13: 
	order form 13: 
	survey 12: 
	TOC 14: 
	company info 14: 
	order form 14: 
	survey 13: 
	methodology 16: 


